STRATEGIC APPROACH FOR SUSTAINABLE DEVELOPMENT

The adhesion of Olympia Odos to Sustainable Development is proven

by its structure, its policies and priorities, as well as by the results of

its decisions and activities. The operation of the company has direct

and indirect positive as well as negative impacts. Its governance and
organization system aims at maximizing the positive impact of its operation
and minimize the negative effects to the extent possible. The company’s
strategic approach is based on five (5) distinct axes: Road Safety, Travel
Experience, Human Resources, Community and Environment. The focal
point of the company’s strategic approach and the reference point of its
operation is the Corporate Governance & Structure.
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MATERIAL TOPICS AS ASSESSED BY THE STAKEHOLDERS
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